
	
	
	

	

Company Profile 2026 
 
Nardi designs and produces designer furniture for outdoor spaces to ensure the 
utmost comfort and relaxation in the open air. The company produces chairs, 
armchairs and fixed and extensible tables, modular sofas, sun loungers, outdoor 
partitions and many other integrated solutions, designed to furnish any outdoor area, 
from the residential to the contract sector. 
Polypropylene, aluminium and post-consumer plastic are the main materials used in 
production. They are chosen for being fully recyclable and for their high resistance to 
weather conditions, making them ideal for extended outdoor use without requiring 
any special maintenance. 
All items are available in a wide range of colours, combined with technical fabrics and 
a large selection of upholstery, resulting in versatile furniture collections ideal for any 
environment. 
 
 
From the founder’s insight to furnishing outdoor spaces worldwide 
 
Nardi was founded in 1990 thanks to the insight of its current president, Giampietro 
Nardi. With his sound experience in the moulding sector, he foresaw the growth 
potential of the outdoor furniture market. His vision has given rise to an approach to 
business focused on innovation, quality and specialisation in outdoor design, enabling 
Nardi to rank among the most internationally renowned and dynamic players. 
 
Led by Floriana and Anna Nardi (CEOs of Nardi S.p.A.), the company has adopted an 
approach strongly attentive to sustainability, implemented in 2019 with the launching 
of the Regeneration line, dedicated to making outdoor furniture in post-consumer 
plastic. This project marked the beginning of a structured path towards eco-
compatibility, involving the entire production process: from designing individual 
furniture items to their packaging. In the same year, Nardi began life cycle analysis 
(LCA) on various items, aiming to identify and gradually put in place additional 
measures to improve its environmental performance. 

All the furniture is entirely manufactured in Chiampo (VI), the company’s headquarters, 
in three factories equipped with state-of-the-art technology and designed to ensure 
high energy efficiency. These production plants exclusively use 100% green electricity 
from certified renewable sources, together with electricity generated by the 
company’s own photovoltaic panel system. 

Nardi has adopted a glocal approach, based on an international vision and a 
propensity for sustainable innovation combined with exploiting local resources and a 
supply chain relying on extremely short distances. This model is consistent with 
Nardi's identity, based on an original designer product that is high-quality and 
entirely Italian. 

Takeovers 
 
As part of a long-term strategic vision aimed at strengthening the company's offering 
and increasing its overall competitiveness, focusing on innovation, excellence and 
production capacity, in July 2025, Nardi signed an agreement to acquire a stake in 



	
	
	

	

Coverbi, a Brescia-based company specialised in producing outdoor cushions. By 
doing so, the company intends to strengthen its role as a leading player in the high-
quality outdoor furniture market. 
 
Sustainability Report 
 
For Nardi, ‘doing business’ involves creating value by building meaningful 
relationships, spreading culture and developing partnerships that help the growth of 
the social and economic context. An example is the recent partnership with 
Fondazione Arena di Verona, which led Nardi to become an official partner of one 
of Italy’s world-famous and most iconic and representative cultural landmarks. 
Special attention is given to younger generations, regarded as a crucial asset for the 
future, through initiatives in schools and in sponsoring sport. Concurrently, Nardi 
confirms its support for initiatives focused on the most vulnerable members of the 
community by actively collaborating with various local associations. 
 
In a strictly professional context, corporate culture is based on interaction, enhancing 
human resources and teamwork. Bearing this in mind, Nardi implements specific 
welfare policies and promotes a positive and inclusive professional environment, 
aimed at encouraging individuals to use their skills. 
 
This is the rationale behind the presentation, in 2025, of the first Sustainability Report, 
compiled on a voluntary basis to assess, communicate and strengthen the company's 
commitment to the environment, people and the community. It is a further concrete 
step towards company management based on transparency and responsibility, as part 
of a long-term strategy focused on integrated sustainability. The main results 
highlighted in the Sustainability Report include the reduction in CO₂ emissions from 
23% to 28% in regenerated products, thus confirming the effectiveness of the 
industrial plans adopted under the Regeneration programme, and significant 
optimisation of energy and water consumption. 
 
Company Showroom 
 
In addition to the spacious company display area at the headquarters in Chiampo, a 
further crucial step in the growth and positioning of the Nardi brand was the 
inauguration, in February 2025, of Nardi Showroom Milano, the brand's first 
touchpoint in Milan in the heart of the Brera district. 

This exclusive space, which takes on a new look four times a year to reflect the seasons, 
is designed as a networking hub, a venue for meetings and events, and a benchmark 
for architects and interior designers. Personalised consulting is also available to private 
customers, which includes tailored renderings and layouts, indicative estimates and 
referrals to the nearest retailer. 

Markets and Sales Organisation 
 
Nardi has always been active in international markets, with 80% of its turnover coming 
from the retail and contract sectors. The company is currently operating in 132 
countries worldwide, thanks to its widespread sales organisation and a network of 
selected partners, who collaborate at various levels in tune with the company’s 



	
	
	

	

strategies. In 2024, the ‘Gold Partner’ sales programme was introduced, reserved for 
strategic customers according to their geographical location and their ability to 
allocate display spaces of at least 100 square metres to the brand. These spaces, 
designed and created by Nardi, become true brand ambassador retailers for the brand. 


